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Background

What is Wayfinding and Branding?

A Wayfinding & a system of information (in this case
sighage) that help people navigate a particular
environment

A Brandingd a system of graphics, typefaces, colors that
help identify a community, attract business, and provide a
sense of place



Background

Why Do Wayfinding & Branding?

From the Experts

A Parking Signage was identified in the 2009 Parking Program Report from
NelsohNygaard as a shorterm strategy

AThe 2014 EDSAT identified oOobranding

AThe 2014 Cultural District Explorato
brandingo

AoSignaged was identified as part of
Development Action Plan (EDAP)

A EDAP also recommended creating a brand and marketing strategy



Background

wWhy Wayfinding & Branding?
Obvious Reasons
Al f you c an@youniay getdruspased &nd n g
not park at all!
A Businesses suffer
A Downtown suffers
A If signage is better implemented, it will help make
downtown more accessible



Background

Now what?

A In October 2016 Reading applied for a technical
assistance grant from the Massachusetts Downtown
Initiative by theVlassachusetts Department of Housing
and Community Development (DHCD) for Wayfinding
and Branding

A In2017 Reading was awardethe grant, totaling
$15,000 to work with a consultant to establish a
branding and wayfinding program



Background

First Steps

A Reading established an
advisory committee to
review and coordinate
with the cons

A Favermann Design, the
consultant, first met with
Advisory Committee in
June 2017

Advisory Committee
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Barry Berman, Selectmen Board

Bob LeLacheur, Town Manager

Jean Delios, Assistant Town Manager

Julie MercierCommunity Development
Director

Andrew Corona, Economic Development
Director

Mark Segalla, Police Chief

Michael Scouten, Safety Officer

Amy Lannon, Head Librarian

Everett Blodgett, Reading Antiquarian Socie
Shanna Cahalane, Banker and Chamber of
Commerce President

Liz Whitelam, Bookstore Retailer

Jeff Zager, Public Works Director

Leslie Leahy, Retailer

Jessie Wymark.conomic Development Liaiso




Background

Process; June 2017 to January 2018

A Ideation Exercise

A Presentation of initial design options

A Refinement of design options

A Selection of preferred design

A Breakfast Meeting with the business community in early
January, 2018

A Presentation on January 23, 2018 to BOS wiBh05
approval of design



Approved Design
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Challenges with

Downtown

A Difficult to locate

A OneWay streets create
difficulty in looping

A Cust omer su pnda
trying to park




Next Steps

A
A
A

|dentify new sign locations

|dentify signs to be replaced
Ensure additional signage is added
to help navigate a loop baekNo
missed opportunities!







Phase 10 Parking Signs
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